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Abstract
News headlines are designed to present a story in a meaningful way
to grab the attention of readers where editor use emotionally charged
language as a tool to make the title of story more memorable and
responsive. In religious domain, spiritual orientation and attribution
to the holiness is often viewed to function influential
communication. This research aims to analyze Sufi orientation
investigating headlines published in leading national language dailies.
We applied qualitative content analysis method in this study to
analyze the headlines and used purposive sampling technique to
collect the data; for a comprehensive overview, this paper calls
attention to the news stories printed on the occasions of death
anniversaries of prolific Sufi saints of the region, Punjab, Pakistan, in
four leading newspapers, Nawa-i-Wagqt, Jang, Express and Khabrain,
to contribute to the contemporary studies of religion and press. The
study found that editors engaged and encourage readers to want to
find out more presenting Sufi as a great preacher and a source of
love, peace and divine blessing. This paper argues that in Sufi
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headlines divine faith and religious achievements of the saints can be
discerned to induce a sense of reverence of the religious mentors and
to appeal reader's cognitive connections of their faith.
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Introduction

This paper is an attempt to analyze the communicative functions of
mainstream newspapers behind religious news headlines focusing Sufism.
News headlines which are the ‘media-generated shortcuts for heuristic
information” describe crux of a story and present accurate summaries of the
reports'. These news headlines are planned to capture a wide readers and to
retain information by connecting concepts®. Mass media uses headlines to
advertise, introduce and communicate the story to the audience in a concise
and more influential manner that people can pay attention®. It works as the
handles to grasp for evaluating and analyzing different real-life events. A
tundamental principle is that people apply different schemas to understand,
retrieve, organize and filter all types of information*. These schemas are
referred to as the cognitive shortcuts or “mental maps”°.Moreover, editors
widely used framing techniques processing information before publishing to
construct a particular picture or meaning of the issues. They shaped the
reports deliberately in order to portray particular context and follow
illustrative techniques to classify the story in a particular outlook. They make
the report pertinent, prominent and considerable for the readers by using
selection of effective words and sentences®’. Previous research has
demonstrated that news headlines evoke strong emotions and grab the
attention of readers, and give an idea of what the story is about. Moreover, its
affective wordings make it memorable and reference to those who are
interested to these particular topic. They are often written in a provocative
way to appeal readers’ emotions and interest using inspirational Ianguage that
turther increase the visibility of the story as well. Newspapers over the years
have developed their own conventional style near to the promotional writing
to draw attention and to arouse curiosity®”'’. “They also have a very specific
thematic function since they usually express the most important topic of the
article”".Religious headlines are the one of the most influential headlines in a

social context as it covers faiths, ethics, moral events and spirituality etc.
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These headlines are the most sensitive ones which are mostly portrayed with
the positive diction because it covers all the positive aspects of the religious
teachings and practices'®. They can draw reader’s attention to any perspective
such as use of religious phrases make audience think in a religious manner™.
Many studies have been conducted on the increasing importance of religious
headlines as it spurs modernization'*. Moreover, these headlines describes the
authentic meaning of religion, real principle of love and peace, which is
common in every religion®, and we can find its justification with the societal

informative needs'®

. Similarly, religious news headlines use themes and titles
of divinity by emphasizing religious achievements regarding propagation of
religion, divine faith, blessing, success for the eternal life, and other positive
emotions associated with religion. Moreover, these headlines are designed to
induce a sense of reverence of the religious mentors to portray them as a
source of inspiration, and to appeal reader's cognitive connections of their
faith. In southern part of the Punjab, Sufism is a very popular phenomenon.
Sufi festivities are covered and projected on large scale in leading national
dailies. Headlines of the news stories seem emphasizing themes of spirituality
and achievement of Sufism to appeal readers’ intuitions about Sufi beliefs and
faith. The ultimate goal of this approach is to engage the people with the text
in a meaningful way. This study has attempted to delineate the potency and
frequency of Sufi news headlines published in mainstream press of South
Punjab, Pakistan which will contribute to academic and industrial future
perspectives.

Research question: What are themes of expressions present in Sufi headlines?

Literature review

Headlines are the distinctive form of text which is referred as the main
heading of the story communicating through different platforms of media
which allow audience to recapitulate its important features. Newspaper
headlines are the collection of wisely selected highly effective words with
structure and meaning'’. These words are carefully crafted with use of phrases
and connotations to make the opinion of readers'. It contain following
attributes dictating its shape, structure and content that it should be catchy,
concise, punchy and most importantly written in journalistic language®.
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Headlines wusually involve key information to communicate and draw

attention of the audience®. According to Sperber and Wilson (1986),
headlines are described as the relevance optimizers which means that
headlines act as textual negotiators between story and readers*. It helps
explaining the construction of headlines require understanding of both story
and reader’s cognitive style; belief, knowledge, expectation®. Headlines
basically characterized as short summarization of news story which grab the
interest of readers based on their emotions and understandings™, moreover,
make an influential impression on the readers to read that particular article to
the end****°. It is evident that popularity and individuality of any article
depends on its headline which is considered as the most important and
representative part of the journalistic feature.Some scholars cited that
headlines perform double-function which include both roles; to summarize
the meaning of the story and to alert the audience to read the full context of
the story. There are two types of headlines found on the basis of thematic
role”’; one is subject headline having subject of the story only and other one is
thesis headline where writer can express the subjective point of view. Saxena
indicated other types as well, e.g. commentative (includes the comments),
descriptive (main idea of the article is provided along with comments) and
label (where subject is more prominent)*®. The most preferred headlines are
label headlines where writer’s subjective opinion is not present and it should
be designed on the basis of general and cultural knowledge of readers. The
interpretation of news articles depend on these ideological beliefs. People
usually prefer that information which intensify their pre-existing views and
eliminates the contradictory statements™. Since, the title usually stands alone,
it doesn’t contain any definition and explanation so it is necessary to keep the
cultural preferences for the reader’s evaluation of the article*. Moreover, the
headlines are shaped according to the beliefs, culture and expectations of the
domestic audience even during the transfer of language from another it
focuses on the contextualization and selection of information for the home
spectators™. It also comprises with the use of culturally and nationally
constructed images, norms, values and symbols for the representation of any
headline* The most essential element in constructing the headlines is

dominant language keeping in mind social practices and the depiction of real
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world®*, as after analyzing carefully, it was noted that headlines play
different functions under semantic and pragmatic roles of language. Semantic
function means introducing the topic present in the article to grab the
reader’s interest according to the journalist’s style of writing and cultural
values which help readers to evaluate and comprehend the particular story™
while pragmatic role focuses the depiction of hard news in a more engaging
format according to the preferences of audience’**”.The use of these two
tunctions depends on the quality of newspaper as semantic function is more
focused by quality newspapers and pragmatic one is by popular or tabloid
newspapers because the agenda of larger number of audience is directly linked
to sensationalism which helps in prominence of different issues®. This
prominence is achieved by using linguistically-inspired heuristics such as
adverbs, questions, metaphors and quotations™*. Reader’s curiosity increases
with these attractive linguistics as use of question mark make audience
inquisitive about the whole article*’. Such types of headlines work as a
‘Hook™, and audience prefer creative headlines with stylistic features like
forwarding referencing which make them curious to dig out more about the

Story43 44’45’46

. Headlines reach viewers more widely than the whole article
because most of the readers go through the headlines first where linguistic
features make them memorable. Further, use of gags, alliteration, emotive
vocabulary and rhetoric features help headlines to be presentable and
effective®’. The font, titles, position and structure play an additional inspiring

#4 These headlines are constructed with

role in the depiction of headlines
good idiomatic and thought provoking Iinguistics of one dominant culture
thus it can satisfy the expectations of readers*™. In addition, representation of
headlines constructed for the specific event use connotations according to
their socio-cultural beliefs® to help in determining the utilization of
particular headline in certain targeted culture. These “Functionalists”* reflects
the “Publicistic register” and its major function is to influence, communicate,
depict the state of society and change public opinion. The characteristics of
publicistic register includes; accuracy and lucidity of language, use of common
terms, indirect phrases and expressions, journalistic platitudes which mainly
focuses on cultural and situational framework. This register contains positive

and negative persuasive adjectives, common and emotional expressions,
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( 1 SN headli full f d
metonymic concise sentences™. News headlines are fully transformed to

attract the reader by reshaping and construct their opinions. Language is now
serving the role of creating reality rather than presenting it because words
used by writers shift from traditional focus to social as it is based on their
own opinion®,

Methodology

This study has used a qualitative method of content analysis as a discovery
tool to explore the themes of Sufi news headlines of leading national language
newspapers published from two major cities, Lahore and Multan, of Punjab,
province of Pakistan. The data used in this study was collected from four
ieading Urdu language dailies, Jang, Nawa-1-Wagqt, Express and Khabrain.
The researchers selected the time period of three years from January 2020 to
December 2022 for this investigation. We opted purposive sampling
focusing on death anniversaries of revered Sufis of both regions; Ali Bin
Usman Hujwiri alias ‘Data Ganj Bakhsh’ from Lahore, and Bahauddin
Zakariya, and Shah Rukn-e-Alam from Multan. Newspapers cover
ceremonies of these ancient saints of I1Ith and I3th centuries prominently
due to their importance and fame among the masses. Urdu newspapers
publish frequent news stories for the intimation and information of these
Sufis” death anniversary celebrations. These news stories are published on
front and back pages of the newspapers with photos of ceremonies. The
content was analyzed in a meaningful way, and each headline was considered
a unit of analysis to investigate themes associated with Sufi portrayai.

Results

The result of the analysis shows that news headlines are the succinct
information generated by media about religious principles. Religious
headlines are depicted and designed according to the individual’s analytical
thinking such as dogmatic individuals and religious fundamentalists get easiiy
attracted because their interest and cognitive belief is being satisfied®. In such
case, themes of expressions present in any headline is important to which
people can relate emotionally and is up to their cognitive heuristics. There are
following themes of expressions have been analyzed in different Sufi
headlines includes:

Role in Preaching
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Preaching is the communication of religious notions derived from historical
events and conveyed by using powerful grammatical or literary context. It is
known to be the belief and experience of the preacher which is then
transmitted to their followers and listeners®’. Thus, it gives rise to the guiding
values to understand the faith of life related to the experiences of oneself.
These understandings generate different assumptions which relate people to
one another and allows pragmatic decision-making. This agenda creates
particular ethical and cultural values as faith of people. However, headlines
are used as the transmitter for cultural information. Headlines are serving as
those shortcuts and faith leaders who are helping community in their greatest
needs to understand while encouraging them to believe cultural knowledge
through the modeling of reality presented. According to previous
experimental researches, headlines are categorized as the most influential to

mold the opinions and attitudes of people®*¢

"2 As preaching used in
religious headlines doesn’t rely on the texts of skills, tips and tricks but the
path of guidance, learning and teaching disciplines by using addressing and
preaching words which is persuasive for entire culture to concur such as,
“infidelity”, “bath of grave” and “elimination of bigotry”. These type of
headlines usually depend on the reader’s acknowledgement of the references,
fields and cultural allusions which they can relate with and agree upon the
ideology to follow up the entire content because they cannot resolve the
bridge of faith and what they're hearing around. They thus count on the
cultural knowledge which is being presented and models of reality given by
known references that is assumed pervasive in the society. “Sufi preaching
eliminated darkness of infidelity: Sahibzada Kazmi”Sufi headline has been
analyzed which is playing a major role of preaching with culturally believed
reference. It is designed in an addressing manner which claims that infidelity
can be eliminated by Sufism. This headline has used the reference of religious
scholar which is believed to resolve the misunderstanding and misperception
of the follower’s religious faith. Jitsuo Morikawa stated that when people are
confused and they need hope then preaching usually help people to
understand®. It shows the meaning of real preaching in which religious words
have been used to fulfill human needs.

127



Language and Religious Ideology: A Qualitative Analysis of Sufi Headlines
“We should follow the teachings of Bahauddin Zakariya for communal

harmony”This headline contended the message of unity and harmony for the
peace of the community with the reference of Bahauddin Zakariya, a
venerated Sufi scholar from Multan. The headline is designed in an
obligatory manner by using texts “we should” to convince people that this is
the only way people can find peace and concord between them. Preaching
headlines act as the guidance and hope in the life of listeners who are
searching for the conclusion. “Bahauddin Zakariya played vital role for the
propagation of Islam: Shah Mehmood”This headline has preached the
message of dissemination of particular religion by following the path of a
religious scholar. It gives the memo to be the follower for the growth of their
religion by sharing the history of communal believed scholar. This message
has been intensified by adding the reference which shows another personal
experience shared to believe easily. “We could be successful only to follow
the path of Sufis: Religious scholars” Another headline has been analyzed in
which requisite textual form has been used to make audience persuade by
using the reference of several scholars. It makes this headline easily preachable
by using the commanding text such as “we could ONLY be successful”. As
the curiosity about the reality and faith can make people consider these
headlines influential because it could help them filling the gaps. “Practice of
Sufi teachings is necessary for the elimination of bigotry” This headline is
strongly daiming without any reference that Sufism is necessary to eliminate
bigotry and biasness. It gives this headline an imposing sense of style which
make audience concerned and curious about the whole article to find out
ways to understand. It acts as the optimizer to enhance the processing effort
of the audience.

Propagation of Love and Peace

Mass media is the most powerful and effective platform n dispersal of
positive thoughts, ideas and ideology rather than only diffusing
denunciations, false, sensitizing news and defamation®. Positivity through
news media mainly characterizes by spreading peace, harmony and love which
is indorsed by using journalistic style. This type of journalism is supported by
framing theory. However, framing is defined as the selection of perceived

reality which is communicated in a more prominent textual form to promote
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an ideology and moral appraisal®®. Headlines play the important role in
encouraging media frame which is described as the fundamental establishing
idea for news content and what the crux is about by using the elaboration,
selection, segregation and emphasis. This is done by adding staple and
common opinion, phrases and images to support the particular
understanding. These particular interpretations becomes stronger by
recurrence, fortification and placements of different texts and images®. The
convincing textual placement is considered important to make the religious
headlines powerful and persuasive such as words like “communal harmony”,
“solidarity” and “centers of peace”. Religious headlines involves the
magnitude of representation of the actual story and the pursuit to grab the
audience’s attention according to their common belief and cognitive style. As
it is a general assumption that religion is all about teaching and learning
which highly promotes the idea of harmony, unity, peace, armistice and love.
Thus, religious headlines usually designed to propagate the idea of concord so
it can grab the attention of different audiences rather than the only dogmatic
ones.”We should follow the teachings of Bahauddin Zakariya for communal
harmony”Religious headline usually covers all the aspects of proliferating the
ideology of peace. This headline is also serving the equivalent role of
spreading the message of communal harmony which is defined as the unity
between different communities and societies. It is universally believed that
religion teaches us love and commonality which is being promulgate in this
headline by using the reference of societal believed scholar. It is also serving
the factor of satisfaction and hope for peace by using influential words.
“Celebrations of Shah Rukn-e-Alam’s death anniversary commence. Lodges
of Sufi saints are centers of peace: Shah Mehmood”The phrase “centers of
peace” is playing the important role in this headline to make it more powerful
and influential. Phrases make the headlines more attractive to the audience
and provide them key proclamations and assumptions about the main idea
presented in the headline which triggers the curiosity level in viewers. It also
contains the powerful reference to make the statement trustworthy and catchy
for the audience. “Death anniversary celebrations of Shah Rukn-e-Alam
ended; prayers for national and Muslim solidarity, and for the independence

of Kashmir and Palestine” This headline is aiming to spread the message of
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peace broadly as it is encouraging the concept of societal bond and unity in

the absence of enmity and war by using different optimistic words such as
solidarity and independence. This type of headline propagates the message of
universal happiness and positive impression of particular religion globally.
“Khwaja Farid always asked to respect humanity” This headline is promoting
the ideology of humankind and mortality provided with the strong reference
of a famous Sufi poet and religious scholar. These kind of strong words make
the headlines influential to proliferate the idea which is being appreciated and
needed in the society. “Shaukat Hussain Gilani always urged for love and
peace”Love and peace is being promoted in this headline with the reference
provided. It is religiously believed that faith is completed when we love each
other as a creation so this headline is designed in a manner by using
enthusiastic words. “Participants of peace march welcomed in Multan; they
chanted slogans of Pak-India friendship” In this headline, the major issue has
been raised to propagate the idea of peace. As Pak-Indo long run conflict has
been popular since decades which was being lightened and fired during
different depiction of news and events but Sufi headlines are taking it in a
different direction by promoting the peace and unity between these two
countries. Multan is famous for the Sufism and different Sufi shrines are
located over there. By using the reference of Multan, it is cleared that this
headline is giving the thought of religion and mysticism.

Source of divine blessings

Generally, it is believed that Blessing’ is the foremost attribute of God which
is referred as the buffet of his love bestowed upon on the basis of grace. The
bestowal of blessing can either be the act of providing material goods
(benefaction) or linguistic (benediction). The linguistic form of blessing is
the strategic term to disseminate the good news or religious announcement to
the receptor audiences. The depiction of religious cultural events in electronic
and print media are considered as the divine blessing for the viewers. As it
promotes individual’s feelings and shape their beliefs by sharing religious
practices, rituals, compassion and empathy. However, the contextual meaning
and appropriate speech language is the basic principle to execute the function
of spiritual blessing bestowal. The ceremonial intervention of a blessing
usually associated with special gestures and mythological words which are
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important for the human being to express emotions and intelligence. The use
of certain mythic words in headline are considered to be the reason of divine
blessing such as, “centers of divine blessing”, “Door of Paradise” and “need
of hour”. Blessing is the negotiation between human worlds and divine that
involves three aspects: worship, human behaviors and self-interest of sacred
being and human life. These three aspects helps in designing religious
headlines to grab the attention of people whose cultural beliefs can get
stronger and reshaped on the basis of ritual blessings. Therefore, media is not
only the medium that universalized religious beliefs and rituals but it also
promote, propagate and expand the certain optimism by the use of
convincible images, references, texts and phrases. “Celebrations of death
anniversary of Shah Rukn-e-Alam begin”.In different communities and
cultures, different references are believed to be the source of divine blessings
that the spiritual blessing is being conveyed through them and different
occasions are held to celebrate to show the love and devotion. In this
headline, the particular religious reference is being used which is believed by
community as a whole, so audience can relate their emotions and participate
in the following celebrations. It depicts the sentiments of a community who
believes in the sacrament by using the text, ‘death anniversary’, these type of
terms hype the religious emotions of the audience. “Shrines of saints are
centers of divine blessing and love and peace: Shah Mehmood”. “Urs of Data
Ganj Bakhsh started, religious poetry took audience in state of ecstasy”.
Divine blessing means which is favored and loved by God. Blessings is
believed to be direct association with the God. It can also be expressed as
conferring a wish to someone or something that already experienced the favor
of God. These types of references and texts used are considered as the source
of blessing. In this headline, it is clearly stated with the help of religious
reference that divine blessing can be attained by visiting shrines which is
religiously believed by different communities. It is also believed that saints
were most likely to be favored by God and now it is a source for the entire
cultural society. It is like a shortcut to the audience and people seek shortcut
and concise information to process, synthesize, understand and remember the
world.“Lawyers’ strike against local holiday cancellation at death anniversary
of Bahauddin Zakariya”In different cultures, religious holidays are considered
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as the time of divine blessings and thankful to the God. It is believed as the

act of respect given to the religious personality. The calamity to the
celebrations and these holidays raises the sentiments of the believers which in
results to the adverse reaction and higher attention. This headline covers that
aspect by covering the calamity of religious cultural event which is believed to
be the source of blessing for the community.

Conclusion

Headlines are the most important and representative part of the journalistic
writings that summarize the meaning of the story keeping social and cultural
frame of reference and encourage the audience to read the whole story.
Headlines of the selected leading national language newspapers were wisely
constructed with highly effective and meaningful words. Editors created them
with praising complimentary words and phrases. Headlines adeptly used
religious references to communicate and draw attention of the readers. We
can identify that content negotiate emotionally to relate and construct
cultural bindings with local social and religious beliefs which can further
encourage people to follow Sufi ideology. Study found that headlines focused
most prominent and conventional ideology of Sufism using words of love,
peace and divine blessing. Editors highlighted loving and caring approach of
Sufi saints while propagating Islam in the region, and knocked spiritual
cognitive sense and connections to their faith. They also emphasized their
moral conduct in terms of humanity, simplicity and harmony as their
achievements to construct Sufi headlines more appealing.

References

! Blake C. Andrew, "Media-generated shortcuts: Do newspaper headlines present another
roadblock for low-information rationality?." Harvard International Journal of
Press/Politics 12, no. 2 (2007 ): 24-43.

? G. Keith Harris, Clint Stevenson, and Helen Joyner, "Taking an attention-grabbing
“headlines first!” approach to engage students in a lecture setting." Journal of Food
Scrence Education 14, no. 4 (2015): 136-141.

* Timothy G. Borden, "Maybe I should forget the union and the factory: Gender and the
tight for allegiance in UAW Local 12, Toledo." Labor History 41, no. 2 (2000): 133-
151,

* Susan T. Fiske and Shelley E. Taylor, Socral cognition (Mcgraw-Hill Book Company,
1991).

132



Al-Qamar, Volume 5, Tssue 4 (October-December 2022)

* Doris A. Graber, Processing politics: Learning from television in the Internet age
(University of Chicago Press, 2012).

¢ Olasunkanmi Arowolo, "An Exposition on framing theory." Unpublished paper. Lagos
State University. Retrieved from: bttps.‘/ '/s3. amazonaws. com/academia. edu.
documents/53315173/ Expository._Essay_on_IFramin g_Theory. pdf (2017).

7 James W. Tankard Jr, "The empirical approach to the study of media framing." In
Framing public life, pp. 111-121. (Routledge, 2001 ).

# Jean Aitchison, "Headlines and deadlines: changing newspaper language." Plenary lecture
(2000).

? Carole Rich, Writing and reporting news: A coaching method. (Cengage Learning,
20195).

1 Friedrich Ungerer, "English media texts: Past and present." English Media Texts
(2000): 1-304.

" Teun A. van Dijk, " Discourse and Communication: New Approaches to the Analysis of
Mass Media Discourse and Communication (Berlin, New York: Walter de Gruyter,
1985).

12 Irawan Syahdi, "The Discussion On Religious And Ethnical Dictions Of Online
Headlines." UNDAS: Jurnal Hasil Penelitian Bahasa dan Sastra 16, no. 2 (2020): 203-
214.

1 Gorys Keraf, "Diksi dan gaya bahasa: komposisi lanjutan 1. Jakarta." Indonesia:
Gramedia (2009).

'* Mark Juergensmeyer, Terror mn the mind of God: The global rise of religious violence
(Univ of California Press, 2017).

1> Kimball Charles, When Religion Becomes Evil (Harper San Francisco, 2002).

1¢ Susanna Pearce, "Religious rage: A quantitative analysis of the intensity of religious

conflicts." Terrorism and political violence 17, no. 3 (2005): 333-352.

17 Erik Prather and Janpha Thadphoothon, "A Discourse Analysis of Newspaper
Headlines Containing the Words ‘China’or ‘Chinese’: A Case Study of Two English
Language Newspapers in Thailand." Communication and Culture for a Sustainable
Socrety 46 (2018).

'8 Ruth Wodak and Michael Meyer, eds. Methods of critical discourse studies (Sage,
2015).

! Michael Alozie Nwala and Blessing Akpevweoghene Umukoro, "Investigating the
meaning of newspaper headlines: The issue of ambiguity." African Research Review 11,
no. 3 (2017): 87-96.

* Danuta Reah, The language of newspapers (Psychology Press, 2002).

' Dan Sperber and Deirdre Wilson. "Relevance: communication and cognition
Blackwell." (1986).

22 Daniel Dor, "On newspaper headlines as relevance optimizers." Journal of pragmatics

35, no. 5 (2003): 695-721.

133



Lanouage and Religious Ideologoyv: A Qualitative Analysis of Sufi Headlines

# Teun A. van Dijk, News as discourse (University of Groningen, 1988).

# Allan Bell, "Language and the media." Annual review of applied lingusstics 15 (1995):
23-41.

# Bernard Lindemann, "Cheap thrills we live by-some notes on the poetics of tabloid
headlines." Journal of literary semantics 19, no. 1 (1990): 46-59.

20 Stephen White, Hirting the Headlines: A Practical Guide ro the Media (Leicester: The
British Psychology Society, 1993).

27 Rlita MarcinkeviCiené, Zanro ribos ir paribiar. Spaua’os patirtys (Vilnius: Versus aureus,
2008).

2 Sunil Saxena, Breaking news: The craft and technology of online journalism (Tata
McGraw-Hill Education, 2004).

# Anita A. Azeem, John A. Hunter and Ted Ruffman, "News headlines or ideological
beliefs: What affects readers' interpretations of news stories about immigration, killing in
the name of religion and other topical issues? A cross-cultural analysis." New Zealand
Journal of Psychology (Online) 48, no. 1 (2019): 56-61.

% Christine Develotte and Elizabeth Rechniewski, "Discourse analysis of newspaper
headlines: A methodological framework for research into national representations." 7he
Web Journal of French Media Studies 4, no. 1 (2001): I-12.

*! Lucile Davier, "*Cultural translation’ in news agencies? A plea to broaden the definition
of translation." Perspectives 23, no. 4 (2015): 536-551.

%2 Luc Van Doorslaer, "National and cultural images." Handbook of translation studies 3
(2012): 122-127.

3 Wodak Fairclough, “Critical Discourse Analysis." Discourse Studies: A
Multidisciplinary Introduction 2 (1996).

** Renee Hobbs, "Teaching with and about film and television: Integrating media literacy
concepts into management education." Journal of Management Development 17, no. 4
(1998): 259-272.

% Katarzyna Molek-Kozakowska, "Coercive metaphors in news headlines: A cognitive-
pragmatic approach." (2014): 149-173.

% Alireza Bonyadi and Moses Samuel, "Headlines in newspaper editorials: A contrastive
study." Sage Open 3, no. 2 (2013): 2158244013494863.

7 Frank Esser, "Tabloidization'of news: A comparative analysis of Anglo-American and
German press journalism." European journal of communication 14, no. 3 (1999): 291-
324.

% Katarzyna Molek-Kozakowska, "Towards a pragma-linguistic framework for the study

of sensationalism in news headlines." Discourse & Communication 7, no. 2 (2013): 173-
197.

¥ Joon Hee Kim, Amin Mantrach, Alejandro Jaimes, and Alice Oh, "How to compete
online for news audience: Modeling words that attract clicks." In Proceedings of the 22nd

134



Al-Qamar, Volume 5, Tssue 4 (October-December 2022)

ACM SIGKDD International Conference on Knowledge Discovery and Data Mining, pp.
1645-1654. (2016).

“Na Yeon Lee, "Headlines for summarizing news or attracting readers’ attention?
Comparing news headlines in South Korean newspapers with the New York Times."
Journalism 23, no. 4 (2022): 892-909.

“'Yimin Chen, Nadia K. Conroy, and Victoria L. Rubin, "News in an online world: The
need for an “automatic crap detector”." Proceedings of the Association for Information
Scrence and Technology 52, no. 1 (2015): 1-4.

2 Molek-Kozakowska, "Towards a pragma-linguistic framework for the study of
sensationalism in news headlines." Discourse & Communication, 180.

*3 Jonas Nygaard Blom, and Kenneth Reinecke Hansen, "Click bait: Forward-reference as
lure in online news headlines." Journal of Pragmatics 76 (2015): 87-100.

*“ Elly Ifantidou, "Newspaper headlines and relevance: Ad hoc concepts in ad hoc
contexts." Journal of Pragmatics 41, no. 4 (2009): 699-720.

* Linda Lai and Audun Farbrot, "What makes you click? The effect of question headlines
on readership in computer-mediated communication." Soczal Influence 9, no. 4 (2014):
289-299.

% Ori Tenenboim and Akiba A. Cohen, "What prompts users to click and comment: A
longitudinal study of online news." Journalism 16, no. 2 (2015): 198-217.

*7 Christine Develotte and Elizabeth Rechniewski, "Expressions de I'identité nationale
dans les titres de journaux: une étude comparative de journaux frangais et australiens
pendant une période de crise." In VZle congrés international pour la recherche
interculturelle, pp. 173-190. L'Harmattan, (2002).

* Els Hannes, Diana Kusumastuti, Maikel Leén Espinosa, Davy Janssens, Koen Vanhoof,
and Geert Wets, "Mental maps and travel behaviour: Meanings and models." Journal of
geographical systems 14 (2012): 143-165.

* Ashley Riggs, "How online news headlines and accompanying images ‘translate’a violent
event: a cross-cultural case study." Language and Intercultural Communication 21, no. 3
(2021): 352-365.

%0 Iwona Paskal, "Globalization and translation: Localized English-language magazines in
Poland." Unpublished Master’s thesis, Adam Mickiewicz University, Poznan (2005).

! Erica S. du Preez and Jacobus A. Naudé, "The culture-specific nature of headlines in
Finansies & Tegniek and Finance Week." Southern African linguistics and applied
language studies 26, no. 4 (2008): S513-523.

52 Jacobus A. Naudé, “Translation theory: linguistic perspectives on translation.”
(Unpublished manuscript. University of the Free State, Bloemfontein, 2003).

53 Audroné Bitinien€, Publicistinis stilius. Vilniaus pedagoginio universiteto leidykla,
(2007).

** Rotimi Taiwo, "Language, Ideology and Power Relations in Nigerian Newspaper
Headlines." Nebula 4, no. 1 (2007).

135



Lanouage and Religious Ideologoyv: A Qualitative Analysis of Sufi Headlines

%5 Donald Shankweiler, Isabelle Y. Liberman, Leonard S. Mark, Carol A. Fowler, and F.
William Fischer, "The speech code and learning to read." Journal of Experimental
Psychology: Human learning and memory S, no. 6 (1979): 531.

* Michael V. Bronstein, Gordon Pennycook, Adam Bear, David G. Rand, and Tyrone D.
Cannon, "Belief in fake news is associated with delusionality, dogmatism, religious
fundamentalism, and reduced analytic thinking." Journal of applied research in memory
and cognition 8, no. 1 (2019): 108-117.

*7 Denis Robinson, "Preaching." 7he Cambridge Companion to John Henry Newman
(2009): 241-54.

38 Floyd H. Allport and Milton Lepkin. "Building war morale with news-headlines."
Public Opinion Quarterly 7, no. 2 (1943): 211-221.

% John G. Geer and Kim Fridkin Kahn. "Grabbing attention: An experimental
investigation of headlines during campaigns." Political Communication 10, no. 2 (1993):
175-191.

% Michael Pfau, Lawrence ]. Mullen, and Kirsten Garrow, "The influence of television
viewing on public perceptions of physicians." Journal of Broadcasting & Electronic Media
39, no. 4 (1995): 441-458.

*' Edward J. Smith, and Gilbert L. Fowler Jr., "How comprehensible are newspaper
headlines>" (1982): 305-308.

®2 Percy H. Tannebaum, "The Effects of Headlines on the interpretation of news studies."
Journalism Quarterly 30 (1953): 189-9.

® Jitsuo Morikawa, Biblical dimensions of church growth (Judson, 1979).

* Amat Juhari Moain, Gerakan penyirnaan Islam (delslamisasi) di kalangan umar Islam.
(1991).

* Robert M. Entman, "Framing: Toward clarification of a fractured paradigm." Journal of
communication 43, no. 4 (1993): 51-58.

® Robert M. Entman, "Framing US Coverage of International." Journal of
communication 41 (1991): 4.

136



